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Abstract 
Urban identity is a representation of local aspects and can be viewed as a potent foundation for 
sustainable development. Streets as a major element of urban environment play an important 
role to state the urban identity since everyone experiencing the city through streets.  Streetscape 
becomes an immediate source of visual information for user's perceptions of the environment 
and makes a general impression of the city. Imageable streetscapes might represent the broader 
identity of the city. Based on a study of several major streets in Bogor, this paper intends to 
discuss that merging cultural heritage into the streetscape can enhance the streetscape character 
and confirming the urban identity. As a former colonial city, Bogor is rich with tangible and 
intangible heritages from local culture as well as Dutch, Chinese and Arabic. Street festivals 
cultural events as an expression of cultural heritages are held periodically at certain streets. A 
survey of both residents and visitors shows that cultural events and street festivals have 
contributed positively to the street sense of place and imageability, hence it can reinforce the 
urban identity. 
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Urban identity and the significance of streetscape character  
 
Under the pressure of globalization, urban development has the power to changes or destroys 
the local features, and leads to the creation of uniform cities. Safeguarding the local 
characters and reclaiming urban identity become the main goal of urban conservation. 
Therefore, urban identity is considered as a valuable asset for sustainable development that 
has to be maintained. The notion of urban identity is derived from place identity theory, 
which refers to a person identification of place in a city scale (Relph, 1976; Lewicka, 2011). 
A term in urban design studies that Kevin Lynch defined as attributes which provide place's 
uniqueness or distinction from other places and serves as the basis for its recognition as a 
separable entity (Lynch, 1981). Urban identity is not only about physical features, it is the 
perceived impression of people about the urban pattern and the unique character of a city, 
which unifies environmental, historical, socio-cultural, functional, and spatial values in urban 
space (Arbak, 2005). The urban environment is the manifestation of human needs and values, 
and its identity is embedded in the identity of the society (Haapala, 2003). The loss of urban 
identity in line with the erosion of the collective sense of belonging, and will jeopardize 
urban sustainability.  
Urban identity is the result of people's experience of the city which comprises of a 
complex interaction between physical settings, functions, and activities as well as meaning or 
symbolic aspects of the urban area that formed by human activities through history (Relph, 
21976, Carmona, 2007). Therefore, providing an imageable urban experience is a key 
ingredient for reclaiming urban identity. Imageability of the urban environment, or some 
thoughts said it as the 'sense of place' refers to the quality of a place or settings to evoke 
strong image to the observer (Lynch, 1960; Relph, 1976; Lewicka, 2011). An urban 
environment that has a strong sense of place is likely to represent the image of the entire city 
or in another word, urban identity.   
Regarding with the process of experiencing the city, street is a very important urban space 
where people gain most of their experience of a city.  It is a compulsory, inescapable space 
that has to be traversed to get to a destination. During the process of transporting, people will 
absorb the information along the street and make perception about the city. Kevin Lynch 
(1960) said that street or path is the most influencing element in creating image of the city 
because from a path people can recognize the other elements. A great street is an imageable 
street that is likely to represent the character of the entire city (Jacobs, 1961; Jacobs, 1993). 
Imageability is closely linked with wayfinding and visual elements of the environment. The 
role of streetscapes character in shaping imageability is if it holds elements that that visually 
recognizable and can ease the process of way finding. 
Consequently, when the character of the street environment changes, then the perception of 
the urban identity is likely to changes as well. It is in accordance with the nature of urban 
identity that is dynamic and can change as the consequences of ongoing urbanism. In fact, 
cities undergo fast developments and changes as the consequence of urbanization and 
globalization, which produce a standard, uniform, urban character as well as positive 
economic growth. Apparently, almost all the changes and developments in a city occur along 
the streets, at the existing streets as well as new streets built for the access of those 
developments. Therefore, streets are the arena, witness, product, and the victim of urban 
growth at once. Identifying streetscape character in a city is an approach to discover the urban 
identity.  
 
The changing identity of Bogor 
The phenomena of changing streetscape character and urban identity also occur in Bogor, a 
former colonial city in West Java. The city was built by Dutch colonial government in the 
early of eighteen century as a resort village called Buitenzorg. The construction of 
government's palace with an enormous botanical garden become the city icon and states its 
identity. Over the years, Bogor holds identity as colonial city with botanical oriented 
activities, including tourism and education. However, the city has grown into a multi function 
city which influenced by the growth of Jabodetabek Megapolitan. Development driven by 
global economic demands stimulates new functions and buildings along the street, and 
creates a new streetscape character. Some of the new activities and characteristics have 
become strongly attached and accepted by community, and considered as the part of Bogor 
urban identity. Especially after the construction of Jagorawi Highway that gives greater 
access from Jakarta, there’s a shift of urban growth orientation that creates a new city center, 
from the old great street of Jalan Juanda to the new arterial street of Jalan Pajajaran (see 
figure 1.)  
A survey of both residents and visitors found that public perception on the identity of Bogor 
is represented by five main street corridors, that is Jalan Pajajaran, Jalan Juanda, Jalan 
Suryakencana, Jalan Sudirman and Jalan Jalak Harupat (Hartanti, 2016). This research also 
shows that morphological development of street network influence people perception on 
urban identity in a way where actual familiarity determine the imageability of a streetscape in 
Bogor street corridors. It means that the most imageable streetscape character is also the most 
frequently passed through corridors. Thus, traffic arrangement and street network planning 
have a considerable impact in the formation of urban identity, because the most legible street 
is the most imageable and considered as the most distinctive street. This is consistent with 
Lynch's statement that imageability of a place is influenced by its legibility.   
The survey also came up elements that are perceived as the uniqueness of Bogor, which are 
categorized as 10 elements as follows: historical landmarks, historical building cluster, 
commercial activity centers, park and greenery, street furniture, pedestrian activities, 
atmosphere, culinary and specific associations. Among those 10, elements that are perceived 
as most represent the distinctive features of Bogor are historical landmarks at Jalan Juanda; 
cool shady atmosphere from the greeneries of Jalan Jalak Harupat; commercial-pedestrian 
activities and culinary heritage in Jalan Suryakencana; and factory outlet stores at Jalan 
Pajajaran-Tajur. This paper will focus on the role of special pedestrian activities as the 
element of Bogor urban identity from the public perception of the streetscape character. 
 
Figure 1. Main circulation and urban growth changes before and after highway construction 
Source: Hartanti, 2016 
 
Street festivals as the cultural heritage in Bogor 
As the official residence of the colonial general governor, Bogor inhabited by various 
ethnicities that leave the city with cultural diversity. Like many other colonial cities of Dutch 
East Indies, this city had been witnessing an ethnic segregation policy or wijkenstelsel. Dutch 
as first class citizens reside in the city center around the botanical garden, Chinese and Arabs 
as second-class citizens occupy the commercial area at Jalan Suryakencana (formerly 
Handelstraat) and Empang, and native as the lowest class ethnic at the urban periphery. After 
the independence, native occupy almost all parts of the city, except Chinese and Arabs that 
remain at their previous settlements. This cultural diversity reflected in various forms of 
community activities. 
One of the most prominent is Cap Go Meh (CGM), which is the celebration of the fifteenth 
day and the last day of Chinese new year (Imlek) celebration series for the Chinese migrant. 
This celebration originally consists of only religious ceremonies and parades as a tribute to 
the god of Thai Yi. It was once banned during the 'New order' period, and began to be run 
again since 1999.  After several years running, CGM celebration has proven to attract tourists 
and being awaited by the local community. It has evolved into a folk street festival with the 
joining of artist groups from various ethnicities that complementing the dooly parade, dragon 
(liongsay) and lion (barongsay) dance.  
    
   a. Chinese carrying a dooly of god b. dragon dance  c. Public enthusiasm 
   
   d. Papua dancers          e. Balinese  ogoh-ogoh  e. creative economy 
Figure 2. The festivity and diversity of Cap Go Meh celebration at Jalan Suryakencana 
Bogor 
 
CGM festival in Bogor, which usually held around January to February every year at the 
heart of Chinese settlement, is a specific pedestrian activities that add distinctive quality to 
the streetscape of Jalan Suryakencana. It makes the street corridor more imageable, despite it 
is not quite legible. The uniqueness of those specific pedestrian activities also outperforms 
the bad environmental quality of Jalan Suryakencana. This shows that imageability of an 
urban environment is not only determined by the quality of the physical elements, but 
activities with rich cultural meaning and uniqueness can draw public attention and may 
become the sense of place determinant. 
In addition to CGM festival at Jalan Suryakencana, Bogor city also has other periodical street 
public activities, namely the city anniversary festival, flower and fruit festival and car free 
day. Bogor city anniversary is held annually in June and organized by the city authority, 
includes a series of festivals, exhibitions, social services acts, sport and creative competitions, 
and a parades as event-high light. The parade starts from the city hall, and move around the 
botanical garden. Flower and Fruit Festival is also an annual event that organized by Bogor 
Institute of Agriculture (IPB). This event includes exhibition and a parade that targeting an 
international participation. Nevertheless, it appears that both street festivals have not been 
able to overcome CGM in gaining public attention and participation. Meanwhile, the Car 
Free Day (CFD) is actually not a festival, it rather a public sport and recreational activities 
using certain street corridors by closing it for vehicular traffic in a certain time (usually 3 to 4 
hours on Sunday morning). At the time this research was conducted, CFD Bogor took place 
at Jalan Jalak Harupat, and survey result shows that CFD activity has a significant role on the 
imageability of Jalan Jalak Harupat, especially for the city residents. There are quite great 
public interests to participate in this activity so that the street space of Jalan Jalak Harupat is 
no longer sufficient to accommodate. For almost a year, CFD activities have been moved to 
Jalan Sudirman, a wider, longer and historically prominent street. The previous survey shows 
that as the former great street in the colonial era, Jl Sudirman is not quite imageable due to 
traffic arrangements. Will the relocation of CFD activities improve its imageability? If CFD 
activities can intensify the imageability of Jalan Jalak Harupat, it is expected to works for 
Jalan Sudirman as well. 
   
   a. City anniversary festival            b. Flower and Fruit festival  c. Car free day 
Figure 3.Other street festivals in Bogor 
 
Conclusion 
Globalization poses a threat to the existence of the city's individuality with the tendency of 
eliminating essential local character. Thus, urban identity is an important asset for the city's 
sustainability that can be obtained by cherishing the cultural values and heritages. Urban 
identity is formed by people's perception, and street becomes important urban space where 
people gained experience and make impression of the city. Components that affect people's 
impression and form the sense of place is the physical features, functions and activities and 
the meaning and symbolism of the environment.  Activities that have a strong root on cultural 
tradition and symbols cannot just be created, but can be revived and strengthened by 
embracing community participation. The street festival is a kind of activity that can enhance 
the imageability of a place, and therefore the urban identity. 
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